
We Tailor Sharing to Fit Each Individual

Determine your current situation or the current situation of the sharer you are working with:

Which Category do you fit in?
What is your current ability to access 
the confidence/trust of a segment of 
the general population (beyond peo-
ple who know you personally.)

What is the amount of time you are cur-
rently able to spend sharing Doterra.

1. Professional on-line network 
marketer specializing in well-
ness

2. Health/wellness practitioner, 
or have a specialty that can suc-
cessfully incorporate Doterra

3. Everyone else, i.e. not a 1 or 2 
(your value to those you are of-
fering to help is in the trust they 
place in your personal experi-
ences because they know you)

Low

Medium

High

A little ( 2-10 hours/wk)

Medium amount (10-25 hours/wk)

A lot (25-40 hours/wk)

“Bridging the Professional, Public Access, and Time Gaps”

The size of your long-term Doterra income will mirror your “current situation” and the “cur-
rent situations” of those under you who are sharing.  If you want to create a larger, sustainable 
Doterra income, you can “Bridge the Gaps” to become a category 1 or 2, create a higher level 
of access to the general public, and/or allocate more of your time to sharing Doterra.  You can 
tailor your sharing to fit your situation and/or work toward creating the situation you want.  
Your income generally reflects the “current situations” of you and those sharing under you at 
each stage.

Example:
Someone who wants to spend a little time sharing with those who know them may be very 
happy as a category 3, having Low access to the general public, and earning Loyalty Reward 
credits and some power of 3 money to help pay for their own products.

Someone who wants to spend a medium to a lot of time sharing Doterra and create a signifi-
cant income will want to Bridge the Gaps in their current situation.


